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A natural advantage?

Global biodiversity and natural habitats are disappearing at alarming rates. Those 

areas of remaining pristine natural habitats are of increasing value. As the world’s 

population grows and becomes increasingly urbanised tourists will be drawn to 

nature‐based experiences. Natural assets will become an increasingly important 

drawcard.

THEMES TO BE COVERED:THEMES TO BE COVERED:

1) We need to understand our past to inform our future.

2) The Great Barrier Reef is under increasing pressure, but it is the actions we take 

today that will determine its future.

3) Leading by example and maximising your natural advantage? How do you do this?



Robin Beaman, James Cook University, www.deepreef.org



World Heritage values World Heritage values 
supporting tourismsupporting tourism

Outstanding example of 
earth's evolutionary history...

Outstanding example of on-going 
ecological & biological processes…

Exceptional natural 
beauty and aesthetics…

Significant natural habitats for 
biological diversity, threatened 
species..



The past shapes the 
present



Stone Island 1890



Stone Island 1915



Stone Island 1994



Stone Island 2012

Courtesy: University of Queensland



GBR catchment 

scale



Extreme weather



Increasing coastal 
development

Port of Townsville

Port of Cairns

Wongai

Port of Abbot Point

Port of Hay Point

Port of Gladstone

Fitzroy Terminal Project



Crown-of-thorns starfish

Photo courtesy of QPWS



Strategic Assessment 

The Great Barrier Reef is an amazing natural treasure and one of the 

most biologically diverse areas on Earth. 

Like many similar coral reef ecosystems throughout the world, the Reef 

The strategic assessment is part of the Australian Government's adaptive approach to 

managing the Great Barrier Reef. 

Like many similar coral reef ecosystems throughout the world, the Reef 

faces a number of threats — climate change, declining water quality, 

coastal development, extreme weather and illegal fishing.

The strategic assessment takes a big picture approach to protecting 

the Reef’s environment and heritage, instead of a site-based or 

project-by-project approach to protecting and managing the Reef.



It’s not all bad news



Species are recovering

Department of Environment 
and Heritage Protection
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Economic value is strong
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Increasing use of high 
standard operators

2000000

2500000

Percentage of Marine Park visitor days*

undertaken on high standard operations
*Includes all visitor days excluding passenger transfer days

Non High Standard

High Standard

21%

31%
36%

43%
46%

51% 55%
65% 66%

0

500000

1000000

1500000

2004 2005 2006 2007 2008 2009 2010 2011 2012



The Great Barrier Reef is considered Australia’s most inspiring 
landmark by far (93 per cent). 

46 per cent believe it to be the most inspiring natural icon in 
Australia (Uluru was second highest at 11 per cent)

Australian’s value the 
Reef

Two thirds of residents believe the Reef is part of their 
identity and almost all are proud it is a World Heritage Area

95 per cent of those surveyed have visited the Reef in their 
lifetime and 85 per cent have visited the Reef in the previous 
12 months. 

Sample size = 3151 (coastal residents adjacent to GBR)

Preliminary data obtained from the NERP funded Social and Economic Long Term Monitoring Program 
2013



Factors that had the greatest positive influence on 
tourists’ overall experience were the Reef’s visual or 
aesthetic qualities, the weather and perceived health of 
habitats. 

Factors that had the greatest negative influence on 

Perception of tourism 

Factors that had the greatest negative influence on 
tourists’ overall experience of the Reef were bad 
weather and issues associated with tourism operators 
(e.g. service, cleanliness, trip cost). 

Sample size = 2621 tourists surveyed

Preliminary data obtained from the NERP funded Social and Economic Long Term Monitoring Program 
2013



Partnership and 
stewardship

• Tourism industry

• Local councils and 
schools

• Community 
stewardshipstewardship

• Traditional Owners

• Coral and aquarium 
fishery

• Scientific researchers

• Seafood industries.



Marine Park tourism operators are:

• reducing their footprint

• preparing and adapting to severe weather 

Optimising sustainable 
ecotourism operations

• assisting to build Reef resilience

• adding to tourist’s understanding of the Reef’s 
Outstanding Universal Value  

• promoting pro-active achievements to gain 

a natural advantage.

Take the time to connect people to the landscape



Reducing their footprint

“We operate on a ‘Four Es’ philosophy - to look

after our Environment we need to be Efficient,

Economically sustainable and able to Educate

effectively.”        Peter Gash, Lady Elliot Island



• Reef HQ Aquarium system produces 
enough energy to power 34 Qld homes

• reduction of 260 tonnes in greenhouse 
gas emissions

• reduced energy needs by 25-30 per cent

REEF-urbishment

Interactive outputs are on display for tourists to see how the solar system is saving energy



Reducing their footprint

“I believe that environmental investment

through sustainable forestry and carbon

offsetting is the smart way forward which will

also benefit our children’s future.”

Steve Edmondson, Low Isles Sailaway



Maximising your natural 
advantage

Take the time to connect people to the landscape

People will come from afar for an experience 

People will return or communicate the experience if it is of a high 
standard

Market high standards through eco-certification 

Lever off other partnerships and stewardship programs 



Questions?


